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AAKER, David A.; KUMAR, V.; DAY, Georges S. Marketing research. 7" ed.
New York: Wiley, 2001

Code: 4-60 AAK

6 copies including 1 for reference only

ANDERSON, James C.; NARUS, James A. Business market management: Understanding, creating
and delivering value. 3 ed. Upper Saddle River: Pearson Education, 2008

Code: 4-62 AND

12 copies including 2 consultables sur place
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Paris: Editions d’Organisation, 2004

Code: 4-012 BAD

11 copies including 1 for reference only
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South Western, 2005

Code: 4-60 CHU

19 copies including 1 for reference only
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McGraw-Hill, 2008

Code: 4-6341 CRA

10 copies including 2 consultables sur place
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power positioning and really great advertising. New York: Amacom, 1999

Code: 3-43 CZE

9 copies including 2 consultables sur place
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Code: 4-62 DUB
11 copies including 2 consultables sur place

EVRARD, Yves; PRAS, Bernard; ROUX, Elyette. Market: Etudes et recherches en marketing. 3%ed.
Paris: Dunod, 2003

Code: 4-6 EVR

4 copies including 1 for reference only
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Harlow: Prentice Hall, 2004

Code: 4-603 HOL

4 copies including 1 for reference only
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4" ed. Paris: Editions d’'Organisation, 2007

Code: 3-43 KAP

12 copies including 2 consultables sur place
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8 copies including 2 consultables sur place
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13 copies including 2 consultables sur place
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14 copies including 2 consultables sur place
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12 copies including 2 consultables sur place
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Code: 4-6 LEN

18 copies including 2 consultables sur place
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Code: 4-652 LEN
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Prentice Hall, 2007

Code: 4-61 MAL

4 copies including 1 for reference only
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McGraw-Hill, 2001

Code: 4-602 RIE

12 copies including 2 consultables sur place
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STERN, Louis W.; COUGHLAN, Anne T.; ANDERSON, Erin. Marketing channels. 7" ed. Upper
Saddle River: Prentice Hall, 2006

Code: 6-402 STE

12 copies including 2 consultables sur place
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2008

Code: 4-63 ULR

10 copies including 2 consultables sur place

YOUNG, Roy A.; WEISS, Allen M.; STEWART, David W. Marketing champions: Practical strategies
for improving marketing's power, influence, and business impact. Hoboken: Wiley, 2006

Code: 4-6 YOU

10 copies including 2 consultables sur place
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