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GS1 France and HEC Paris Create ‘Digital content for omnichannel’
Chair

GS1 France, an organization at the heart of product information for more than forty years, has
teamed up with HEC Paris to create the ‘Digital content for omnichannel’ Chair.
The use of digital tools has transformed the way in which consumers purchase. Today,
customers research online before buying a product, they are active members of all distribution
channels and they seek access to rich product information wherever it may be. This evolution
has encouraged brands and retailers to constantly reinvent themselves and innovate.
Following on from multi-channel and, subsequently, cross-channel strategies, we have
entered the age of the omnichannel: a question of combining diverse distribution channels
(physical shops, e-commerce, marketplaces, social networks…) into one unique experience. In
this ecosystem, data management has become more complex. The product information
displayed to consumers has gone multi-media, and it has become a means for a brand to
differentiate itself. Brands show imagination and no longer limit themselves to a simple
technical description of their products and provide visual, sensory, contextual and personalized
data.
This Chair of teaching and research focuses on the concerns of product information in a
digitalized and more complex world. The structuring, quality and availability of information
dictate how reliably and fluently the manufacturer can convey product information to the final
consumer.
The Chair will revolve around three axes during the three next years:


Entrepreneurship: from September 2018, teams from GSI France will run a mentoring
program for startups from the HEC Incubator at Station F.



Teaching support: innovation experts from GS1 France will share their experiences
and oversee the completion of projects with an omnichannel approach to digital product
information in collaboration with HEC Paris students from a Digital major and on the
Entrepreneurs programme.



Academic research, with a focus on digital marketing and open data for product
information, under the watch of Professor Shirish C. Srivastava, who holds the Chair.

For François Deprey, Executive President of GS1 France: “The quality and richness of product

information has become a strategic issue for brands and retailers. In fact, faced with a
multitude of products on the market, the digital content / enhanced digital product data seems
a key differentiator that allows brands to stand out, increase their value and contribute to a
better customer experience. The ‘Digital content for omnichannel’ Chair is an opportunity for
GS1 France to reinforce its role as an incubator for the market and to share its entrepreneurial
culture.”
Peter Todd, Dean of HEC Paris, is pleased about what this partnership means for the company:
“Thanks to this new Chair with GS1 France, HEC Paris is reinforcing once again its academic

expertise and its research capabilities in the field of digital innovation, in the name of expanding
the business models of tomorrow. This is an axis of research and teaching at the heart of the
school’s strategic priorities and our students’ professional ambitions.”

About HEC Paris

Specializing in management education and research, HEC Paris offers a complete and
unique range of educational programs for the leaders of tomorrow: Masters programs,
Summer School, MBA, PhD, Executive MBA, TRIUM Global Executive MBA, openenrolment and custom executive education programs.
Founded in 1881 by the Paris Chamber of Commerce and Industry, HEC Paris is a
founding member of the University Paris-Saclay. It boasts a faculty of 108 research
professors, more than 4,500 students and over 8,000 managers and executives in training
each year.
HEC Paris was ranked second business school in Europe by the Financial Times’ overall
business school ranking in December 2017.

About GS1
GS1® is a neutral, not-for-profit organisation that provides global standards for
efficient business communication. We are best known for the barcode, named in 2016
by the BBC as one of “the 50 things that made the world economy.”
GS1 standards improve the efficiency, safety and visibility of supply chains across
physical and digital channels in 25 sectors. We enable organizations of all types and
sizes to identify, capture and share information seamlessly.
Our scale and reach – local Member Organisations in 112 countries, 1.5 million user
companies and 5 billion transactions every day – help ensure that GS1 standards create
a common language that supports systems and processes across the globe.
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